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EXHIBITOR BENEFITS

Don’t miss the opportunity to be a part of this new ly renovated conference!

* New Exhibitor Best Practices Showcase!
* Valuable new marketing tool: “Exhibitor Attendee Matching Program”
i\( Fresh new look to the Expo floor plan

i% Further networking opportunities outside your booth

i\( Updated sponsorship opportunities

i\( Innovative educational sessions

This year’s Educational Conference benefits will in clude:
A hosted Welcome Reception for networking outside your booth area
A hosted “After Party”
Continental breakfast and refreshment break in the exhibit hall
A luncheon on Tuesday held in the exhibit hall
Games and Prizes to create traffic flow throughout the hall
Exclusive Exhibit Hours that do not conflict with educational sessions
List of your company and sales contact in the Directory of Exhibits

Attendee list provided prior to the show for pre-conference marketing

NEW! EXHIBITOR ATTENDEE MATCHING PROGRAM

A new program will be tested at this year’s conference. We will be asking exhibitors to choose from a
list of industry categories of products and services that best describe their company. In turn we will
survey the credit union attendees and ask them to choose from the same list as to which products
and services they are interested in seeing during the Expo. We will match the attendee’s interest with
the companies that are represented and will send the exhibitor a list of attendees and contact
information so that company representatives will have the opportunity to make contact with the
attendee prior to the conference.

NEW! AFTER PARTY!

This new event will give exhibitors an opportunity to network with credit union attendees in a relaxed
social atmosphere. This year we will be celebrating St. Patrick’s Day, one day early. Please join us
for music, dancing, and refreshments.



PAST EXHIBITORS

Were you there last year? Your competitors were!

ABG

Allied Solutions

American Income Life
American Share Insurance
Arthur J. Gallagher
Autoland

Baker Construction Co./ Robert G
Sarnoff, Architect

Bank of the West
ByDesign Financial Solutions

California League Services
Corporation

CenterOne Financial Services

Century National Insurance Company

CO-OP Financial Services
Countrywide Home Loans

Credit Union Wireless

CU Advisory Services

CU Home Loans

CU National Mortgage

CuUDL

CUES Northern California Council
CUNA Mutual Group

Deluxe Corporation

Diamond Consult Group /
LibertyStreet Reverse Mortgages

EPL, Inc.
Executive Compensation Solutions

Federal Home Loan Bank of San
Francisco

FIA Card Services

Fidelity National Information Services
Finegold Insurance Associates
Fiserv

FSCC Shared Branching Network
Get Away Today Vacations

Harland Clarke

ICUL Service Corporation

IFMA Auto Network

Integrated Builders Group, Inc.

John M. Floyd and Associates
McGladrey & Pullen

Members Business Services
Millennial Vision, Inc

Montrose Travel

MShift

MVP Financial Equipment Corporation
Patrion Mortgage

QuieTrack Insurance

Raymar Information Technology, Inc.
Richard Myles Johnson (RMJ) Foundation
Samaha Associates

Southwest Business

Symitar

T.D. Service Company

TNB Card Services

VISA

Wescorp

Western CUNA Management School



ATTENDEE DEMOGRAPHICS

2008 Big Valley Educational Conference
Attendee / Credit Union Demographics

CU Represented by Asset Size
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Total Assets = $57,366,343,618 E50M - 100 M
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GENERAL INFORMATION

HOUSING

The conference will be held at the Portola Hotel, Marriott Hotel and the Monterey Conference Center. Rooms
are being held for conference participants until February 20, 2009, at the hotel properties below. Please make
your reservation directly with the hotel of your choice. Be sure to mention the “Big Valley Conference” to
receive our group rate. Reservations made after the deadline will be made on the basis of rate and space
availability. The discounted room rate will be available until Feb, 20 or until the room block is filled, which ever
comes first. Space is limited so early reservations are recommended.

Portola Hotel Monterey Marriott

2 Portola Plaza 350 Calle Principal
Monterey, CA 93940 Monterey, CA 93940
831.649.4511 831.649.4234

$180 per night — $180 per night —

does not include tax does not include tax

For reservations call the hotel of your choice. For online reservations please visit:
https://resweb.passkey.com/go/ccul

Suites:
Make requests for suites in writing, including space requirements, and email to Nanette Bernstein, Trade Show Manager
at: nanetteb@ccul.org. Please do not contact the hotel directly.

Dates & Times to remember

Hotel sleeping room block reservation cut-off date February 20, 2009

Best Practices Showcase summary submission deadline Friday, January 30, 2009

Exhibitor Participation Form submission deadline First-come, First-served

Representative Registration Form submission deadline March 2, 2009

Cancellation deadline Monday, March 2, 2009

Company Description for Directory of Exhibits deadline Monday, March 2, 2009

Booth Set Up Monday, March 16, 2009 1:00 - 5:00 pm
Booth Breakdown Tuesday, March 17, 2009 5:30 - 7:00 pm
Helpful Hints

Read the Freeman show kit. Even if you are not ordering services from them you are still required
to comply with union regulations.

If you have a nimlock display you will be required to contract with Freeman for booth assembly and
dismantling.

Download or complete online shipping and order forms from Freeman before the early bird
deadline. This will ensure that you receive discounted prices and timely delivery of your items.

Arrange for pick up and return of your booth. CLSC will not be responsible for returning your booth.
This includes FedEx and UPS. You can not_leave your packages unattended for pick up unless
arrangements are made in advance with Freeman or the Monterey Conference Center.

Due to security concerns, on-site representatives are required to obtain their badges
from the registration desk before entering the Exhibit Hall.



EXHIBITOR BEST PRACTICES

Announcing the
EXHIBITOR BEST PRACTICES SHOWCASE
at Big Valley 2.0 — We've Built a Better Conference

Calling all innovators: your products and services can help the entire credit union
movement, but have you adequately shown how they work to credit unions? Now,
you can share your most revolutionary solutions with credit union CEOs, staff, and
board directors at the Best Practices poster showcase to be held in the Exhibit Hall
on March 17, 2009, as part of Big Valley 2.0 — We've Built a Better Conference.

Tell Us About Your Best Practice!

You're invited to submit a one-page summary of your best practice using your
product or service, detailing what you did and why it worked for your customers. We
want to hear about your brilliant ideas on how to use your product or service in
lending, human resources, check processing or any other area which you think
deserves our attention! The deadline for summary submission is Friday, Janu___ary 30, 2009

Win Recoghnition!

You will be notified no later than February 15 of the status of your entry. If your entry
Is accepted for poster presentation, you will be provided with poster preparation
details at that time. Remember, your entry must be received no later than January 3 0, 2009,
so don’t miss the chance for your company to be a star!

Approved posters will be displayed during the conference. Conference attendees will
vote on which best practice submission they believe is the most innovative and
potentially useful to the widest number of credit unions. At 4:00 pm on Tuesday,
March 17 two winners will be announced, one for the best product and one for the
best service. Each winner will be featured on the League website at www.ccul.org
for a limited time after the conference.

For more information, call Nanette Bernstein at 800. 472.1702, ext. 3260 or by email
to: nanetteb@ccul.org. Please review the following sample abstract.




Exhibitor Best Practices Showcase

Sample Entry
Educational Employees Credit Union Financial Literacy Program

Purpose: The need for financial literacy education among today’s youth is such that it cannot be
filled by one person or business. That is why Educational Employees Credit Union (EECU) is
committed to promoting youth financial literacy through collaborative efforts.

Objective: We seek to influence, teach, promote, and provide financial literacy material to those
who have access to youth, thus providing a multi-avenue approach to delivering financial literacy
information to our targeted market.

Methodology:

1. EECU Promotes Youth Financial Literacy with Educators

* Instructed a group of 34 independent school district superintendents on the free financial
education curriculum options available to their teachers and students.

» Sponsored a back-to-work barbeque for 275 employees of Kings County Office of Education,
during which, we presented a financial fraud prevention curriculum that the instructors could take
back to use with their students.

» Has a yearly goal of promoting the financial literacy programs within three or more school districts
that have not previously focused on financial literacy.

» Supported the Fresno Unified School District’'s programs in youth financial literacy.

2. EECU Promotes Youth Financial Literacy with the Media
» Coordinated with the local ABC Television affiliate to film a special program called “Kids and
Cash.”

3. EECU Promotes Youth Financial Literacy with Credit Unions, Employees, and Boards of
Directors

* Provides continuous education on youth financial literacy for its employees, board members, and
supervisory committee members.

* Provided a train-the-trainer workshop on financial literacy education for 30 credit union
professionals from California and Nevada.

* Trained the organizing staff from a start-up credit union in the area on all aspects of credit union
management, including financial literacy education.

4. EECU Promotes Youth Financial Literacy with Community Agencies

* Financial literacy training was provided to the case workers and the social workers at the Fresno
County Foster Care Independent Living Program.

» Works closely with the Greater Fresno Area Chamber of Commerce in promoting financial
literacy education.



Exhibitor Best Practices Showcase

Sample Entry

5. EECU Promotes Youth Financial Literacy with the Legislature

* EECU Chief Executive Officer, Bruce Barnett, serves on a policy-making committee for a large
multi-campus/multi-community education provider.

» Mr. Barnett serves on the State of California Department of Financial Institutions Credit Union
Advisory Committee, from which position he provided the DFI Secretary with a model program for
youth financial literacy education which can be used throughout California.

* EECU is in constant communication with state and local legislators on all issues of importance to
credit unions, including financial literacy education.

Results:

1. In thirteen months, EECU increased the number of its members under 18 years old by 8 percent
and the amount of deposits in those member accounts by $1.8 million.

2. During the next semester after EECU taught 10 Fresno Unified School District employees how
the use the High School Financial Planning Program, those 10 instructors taught the program to
1,651 students. This is the multiplying effect EECU seeks to accomplish!

Conclusions: By taking a multi-avenue approach to youth financial literacy training, EECU has
facilitated positive changes in the lives of youth and their families.



Exhibitor Best Practices Showcase

SUBMISSION FORM

Company Name

Company Address

Company representative’s name and title

E-mail address

Telephone number Fax number

Title of your submission (attached)

There are 3 ways to submit your entry for the Best Practice Showcase:

By mail to:  California Credit Union League
Attn: Big Valley Exhibitor Best Practices Showcase
P.O. Box 3000, Rancho Cucamonga, CA 91729-3000

By fax to: 909-476-5957

By email to: nanetteb@ccul.org

Questions? Contact Nanette Bernstein : nanetteb@ccul.org

Deadline for submission is Friday, January 30, 2009 !
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CONFERENCE SCHEDULE

MONDAY, MARCH 16
7:30 am

NEW! TBD
NEw! 1:00 — 4:00 pm

1:00 - 5:00 pm
4:30 — 5:30 pm
6:00 — 7:00 pm

NEw! 9:00 — 10:30 pm

TUESDAY, MARCH 17
7:30 — 8:30 am
8:45 -10:00 am
10:30 - 11:45 am
12:15 - 1:45 pm
2:15 - 3:30 pm
3:45 - 5:15 pm

5:30 pm —7:00 pm
5:30 pm

WEDNESDAY, MARCH 18

7:30 — 8:15 am
8:30 — 9:30 am
10:00 — 11:15 am

11:30 am-12:45 pm
NEw! 1:00 — 2:30 pm

League-PAC Golf Tournament
Poppy Hills Golf Course, Pebble Beach

Community Service Project for non-golfers

Pre-Conference Workshop
Managing Costs — 20 ideas to Enhance Your Organizati on

Exhibitor Move-in and Se  t-up
Opening General Session

Welcome Receptio n

After Party — Celebrating  St. Patrick’s Day
One day early!

Expo Center Grand Openin ¢
Opening General Session
Concurrent Education Session s
Expo Center Open (Lunch provided)
Concurrent Education Sessions

Networking Break in Exhibi t Hall
Best Practices Poster Showcase

PAC Reception and Live A uction
Booth Break-down

Continental Breakfast
General Session
Concurrent Education Sessions

Concurrent Education Session s

Luncheon - “What I Learned at this Conference”

11



EXHIBIT HALL FLOOR PLAN
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EXHIBITOR INFORMATION

Exhibitor Booth Rates
$1,500 per space

Booth Assignments

Every attempt will be made to assign the booths
from the three choices submitted by each
company. The assignment of booths will be
made on a first-come, first-served basis, in the
order the Exhibitor Participation Form and
payment are received. If the requested space is
unavailable the Show Manager reserves the
right to assign booth location.

Booth Package Includes
- Draped 8’ x 10’ exhibit space
- Two (2) representative registrations
- One (1) 6’ Skirted table and two side chairs
- Company identification sign
- First night booth cleaning
- Electronic list of conference attendees
- Listing in the Exhibitor Directory
- Welcome Reception *
- Breakfast in Exhibit Hall on Tuesday *
- Lunch in Exhibit Hall on Tuesday *
- Access to all educational sessions *

*Available to registered representatives only.

Installation & Dismantling

Installation of exhibits begins at 1:00 pm,
Monday, March 16, and must be completed no
later than 5:00 pm No displays may be
dismantled or packing started before

5:30 pm, Tuesday, March 17. It will be each
Exhibitor’s responsibility to see that all materials
are removed from the exhibit hall by 8:00 pm

Official Decorator

Freeman is the official decorator of this year’'s
show. All show kits, including instructions and
material handling rates, will be available on the
Freeman website, www.freemanco.com. Show
contacts will be emailed the link as soon as it is
available.

Networking Exhibitor Rates

$900 per company

This category of exhibitor does not include booth
space in the exhibit hall, but does allow an
exhibitor representative to attend the conference
and conduct business onsite.

Networking Package Includes
- One (1) representative registration
- Electronic list of conference attendees
- Listing in the Exhibitor Directory
- Welcome Reception*
- Breakfast in Exhibit Hall on Tuesday *
- Lunch in Exhibit Hall on Tuesday *
- Access to all educational sessions*

*Available to registered representatives only

Additional Representative Registration
$375 per person

Shipping Information
The Exhibitor agrees to ship, at his/her own risk
and expense, all articles to be exhibited.

Refund Policy

All requests must be made in writing and
received no later than Monday, March 2, 2009.
Booth, Network, and Representative
Registrations are non-refundable after March 2,
2009. Refunds will be processed less a $50
processing fee. Please send refund requests to:
Nanette Bernstein, Trade Show Manager at:
nanetteb@ccul.org or fax to: 909.476.5957

Registration Confirmations

No exhibit or networking registration is
guaranteed until confirmation has been sent to
the show contact. Confirmations will be emailed
to the show contact within five (5) working days
after receipt of payment . All registered
representatives will receive individual
conference registration confirmations.

PLEASE READ THE EXHIBITOR GUIDELINES, AND UNION REG ULATIONS LISTED IN THIS
BROHCURE. THE EXHIBIT HALL IS SUBJECT TO UNION REG ULATIONS AT ALL TIMES.
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EXHIBITOR PARTICIPATION FORM

THREE (3) WAYS TO SECURE EXHIBIT OR
NETWORKING SPACE

1) Fax completed form to: 909.476.5957
Attn: Nanette Bernstein

2) Mail form and payment to:
CLSC
P.O. Box 3000
Rancho Cucamonga, CA 91729
Attn: Nanette Bernstein

3) Online at www.ccul.org

EXHIBIT SPACE RESERVATION:

$1,500
Please select your tentative first, second and third
booth location preferences. We will attempt to

accommodate your selection(s), but are unable to
make any guarantees.

1st Choice
2nd Choice
3rd Choice

No exhibit space is secure until we provide a
confirmation of your booth assignment. Confirmations
will be emailed to the show contact within five (5)
working days of receipt of payment.

Please specify companies that you do NOT wish to be
positioned near. We will do our best to
accommodate your request.

NETWORKING EXHIBITOR RESERVATION:
$900

By signing below, the above company agrees
to abide by all exhibit rules and union
regulations:

Signature:

Print Name:

Please review “Exhibit Hall Rules &Regulations”
Located on pages 19-22 of this catalog

Company:

Address:

City: St: Zip:___

Phone:

Website:

Show Contact for Conference Communications:

Name:

Title:

Phone:

E-mail:

Sales Contact to be Included in Exhibitor Directory

Name:

Title:

Address:

City: St; Zip:

Phone:

Email;

Show materials will include a directory with a
company profile of all participating exhibitors.
Please email a description of your company in
50 words or less to nanetteb@ccul.org.

All information must be received by Monday,
March 2, 2009 to be included in the show
materials. CCUL reserves the right to edit any
material for length.

METHOD OF PAYMENT

Payment in full is required to secure a space.

Check: Payable to CLSC
Credit Card: MasterCard VISA  AmEx

Card #

Exp. Date

Cardholder Name

Signature

Cardholder Phone

Please review refund policy found in “Exhibitor Inf ormation”
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REPRESENTATIVE REGISTRATION FOR

No more than two (2) registrations will be permitted for each Exhibit Booth Fee paid and no more than one (1) for
each Networking Exhibitor Fee paid. Any additional person(s) on the premises on behalf of Exhibitor will be
required to pay the registration fee determined for additional Exhibitors. Registration includes: All educational
sessions, admittance into the Exhibit Hall, Welcome Reception, breakfast and lunch in the exhibit hall on Tuesday.

Please complete the following information as you wo uld like it to appear on your name badge

Company Name
.|

Name:

Title:

Address:

City: St: Zip:

Phone: E-mail:
1st booth representative or Networking representative
Additional Representative at $375 per person
N/C Welcome Reception (please let us know if you plan to attend by checki  ng the box)
N/C Monday After Party (please let us know if you plan to attend by checki  ng the box)

OPTIONAL EVENTS:
$220 Golf Tournament  $20 PAC Reception and Auction  $20 Wednesday Networking Luncheon

Name:

Title:

Address:

City: St: Zip:

Phone: E-mail:

2nd on-site representative registration included with exhibit booth fee
Additional Representative at $375 per person

N/C Welcome Reception (please let us know if you plan to attend by checki  ng the box)
N/C Monday After Party (please let us know if you plan to attend by checki  ng the box)

OPTIONAL EVENTS:
$220 Golf Tournament ~ $20 PAC Reception and Auction  $20 Wednesday Networking Luncheon

PAYMENT INFORMATION Payment in full is required at the time of registra  tion
Check: Payable to CLSC  Credit Card: MasterCard VISA AmEX

Card #: Exp. Date:

Cardholder Name:

Signature: Cardholder phone:

Mail completed form to: Fax completed form to: 909.476.5957
Nanette Bernstein, Event & Trade Show Manager
California League Services Corporation
PO Box 3000. Rancho Cucamonaa. CA 91729
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SPONSORSHIP OPPORTUNITIES

PAC GOLF TOURNAMENT SPONSORSHIP OPPORTUNITIES

PLATINUM Sponsorships: $1,500
Includes a “live” opportunity to stand at a designated hole to pitch your product or company
(speed ad), print recognition on signage displayed at the hole and mention of your company
during the Tournament Lunch & Award Presentation

GOLD Sponsorships: $1,000
Includes print recognition on signage displayed at the designated hole and mention of your
company during the Tournament Lunch & Award Presentation.

SILVER Sponsorships: $500
Includes print recognition on signage displayed at the designated hole.
INDIVIDUAL Sponsorships: $250

Includes mention of your company during the Tournament Lunch & Award Presentation.

Golf Goodie Bags: All sponsors are encouraged to contribute to the golfers’ goodie bags at no charge.
For detailed PAC Golf sponsorship information pleas e contact:
Katie Newton at 800-472-1702 ext. 1366 or by email at: katien@ccul.org

FOOD AND BEVERAGE SPONSORSHIPS
All Food & Beverage Sponsorships include signage at sponsored event and print recognition in conference program.

Welcome Reception , Monday, March 16 $5,000
After Party — Celebrating St. Patrick's Day, = Monday, March 16 $3,000
Expo Center Grand Opening with Continental Breakfast, Tuesday, March 17 $2,000
Luncheon in Expo Center , Tuesday, March 17 $2,500
Networking Break in Expo Center , Tuesday, March 17 $1,500
Continental Breakfast , wednesday, March 18 $2,000
Networking Luncheon , Wednesday, March 18 $3,500
Water Stations , Monday, Tuesday, Wednesday $ 750

SESSION SPONSORSHIPS

GENERAL SESSIONS: $4,500

Monday, March 16

Opening Session

The Regulatory Focus on Credit Unions: An Inside Lo ok at What to Expect in 2009 and 2010
Featuring Panelists: Rodney Hood, Vice Chairman, National Credit Union Administration; Melinda Love, Director,
Region 5, National Credit Union Administration; William Haraf, Commissioner of Financial Institutions, California
Department of Financial Institutions; RaAnn Wood, Deputy Commissioner, Division of Credit Unions, California
Department of Financial Institutions

Tuesday, March 17

Economic Forecast for 2009
Featuring: Christopher Thornberg, Principal, Beacon Economics

Wednesday, March 18

Unleashing the Power of Cooperative Structures
Featuring: Adam Schwartz, Vice President, Public Affairs & Member Services,
National Cooperative Business Association
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SPONSORSHIP OPPORTUNITIES

NEW! PRE-CONFERENCE WORKSHOP: $1,500

Sponsorships include signage at the sponsored event, print recognition in the conference program and the
opportunity to introduce the session and give a 30 second scripted pitch on your company.

Monday, March 16

Managing Costs: Featuring Tom Smigielski, = former CEO of Pacific Services Credit Union
Rory Roland, Consultant and Professional Speaker

BREAKOUT SESSIONS: $750

Breakout Session Sponsorships include signage at the sponsored event, print recognition in the conference
program and the opportunity to introduce the session and give a 30 second scripted pitch on your company.

Membership Growth Recipe: Development and Communit  y Relations
Mark Arnold, Senior vice President, Neighborhood Credit Union

Security Blunders: Show and Tell
Barry Thompson, Consultant and Professional Speaker

Building an Emergency Response Team
Carl Stewart, President/CEO Water and Power Credit Union

The Seven Habits of Highly Effective Credit Unions
Tim Lerew, Consultant and Professional Speaker

The CU Business Model in an Age of Turmoil
Peter Duffy, Associate Director, Sandler, O'Neill & Partners, L.P.

CU Investment and Market Review
Speaker: Bob Linder, Director, Managed Accounts, CUNA Mutual Group

You Can Have It All-Satisfied Members, Happy Employ  ees, and Sound Financial Performance
Tom Smigielski, former CEO of Pacific Services Credit Union

Top 100 CUs in Core Deposit Growth
Rory Roland, Consultant and Professional Speaker

The Top 12 Technology Trends for 2009 and How Credi  t Unions Can Use Them
Speaker: Ron Galloway, Filmmaker and Professional Speaker

Best Practices
Presentations by the top three entries in the “Best Practices Poster Competition”

NEW! Café Conversations
Small discussion groups to discuss submitted topics held at Casa Sereno

NEW! Open Space

Frank Diekmann, publisher of “The Credit Union Times”, will facilitate larger group discussions with topics
such as “What is the biggest issue my credit union faces in the next six months?” and “If | had a magic
wand, what product or service would | create for my credit union?” This session will be held in the
Ferrante’s on the top floor of the Marriott hotel.
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OTHER SPONSORSHIPS

Key Cards: Your company logo on attendee every room key $ 2,000 + card and
hotel distribution cost

Name Badge Lanyards: $1,000 + lanyard cost
Tote Bags: fee + cost $2,000 + bag cost
Internet Café: multiple sponsor opportunity $800

Be creative! If you have an idea for a sponsorship not listed above please contact us. We will work
with you to create a sponsorship that fits your nee ds.

QUESTIONS?
Please contact Tracy Miller-Olszowy at 800.472.1702 ext. 322 Tracio@ccul.org

Please note that schedules, speakers, and session topics aexstibrhange

18



Sponsorships are assigned on a first-come first-served basis.

Please select your sponsorship(s) of choice by checking

the appropriate box(es) below.
FOOD AND BEVERAGE SPONSORSHIPS:

Welcome Reception $5,000
After Party — Celebrating

St. Patrick’s Day $3,000
Expo Center Grand Opening

with Continental Breakfast $2,000
Luncheon in Expo Center $2,500
Networking Break in Expo Center $1,500
Continental Breakfast $2,000
Networking Luncheon $3,500
Water Stations $ 750

GENERAL SESSIONS:

Opening Session $4,500

Tuesday General Session $4,500

Wednesday General Session $4,500

Pre-Conference Workshop $1,500
BREAKOUT SESSION(S): $ 750 each

Session Title

Session Title

OTHER SPONSORSHIPS (other fees may apply)

Key Cards $2,000
Name Badge Lanyards $1,000
Tote Bags $2,000
Internet Café $ 800
Total sponsorship amount due $

By signing below, | acknowledge that | have read and accept the
CCUL/NCUL Advertising Guidelines: Terms and Conditions.

Signature

Print Name

Date

TO SECURE A SPONSORSHIP, Full payment
MUST accompany this completed form. Sponsorship
Applications must be received on or before March 1,
2009. One half of the payment will be forfeited after
March 1, 2009, for sponsorship cancellations.

In order to process your application, ALL of the fields
on this form must be completed. The information will
be utilized in the official Conference Program.

PLEASE ALSO INCLUDE A CAMERA-READY
VERSION OF YOUR COMPANY’S LOGO WITH
THIS APPLICATION. *Please see Sponsorship
Guidelines.

Company:

Address:

City: St: Zip:

Phone: Fax:

W ebsite: www.

Contact for Sponsorship Coordination:

Name:

Title:

Phone: E-mail:

Please include address if different from company ad dress above

METHOD OF PAYMENT
Check: Payable to CLSC
Credit Card: MasterCard  VISA  AmEx

Card #

Exp. Date

Cardholder Name

Signature

Cardholder phone

Return with payment to:
Traci Miller Olszowy,
Membership Development Manager
California Credit Union League
PO Box 3000
Rancho Cucamonga, CA 91729

Please note all sponsorship requests are subject to approval.
Submission of a sponsorship request does not guaran tee
acceptance. Sponsorship acceptance will be confirme d with
each sponsor.



SPONSORSHIP GUIDELINES

Terms & Conditions

Artwork due date: March 1, 2009

ARTWORK GUIDELINES

1.

Artwork must be supplied digitally (flattened .tif, .eps, or uncompressed PDF) on DVD, or via
e-mail. Due to our firewall, no zipped files can be accepted (excludes SIT files).

Artwork must be built in CMYK at a minimum of 300 dpi with a graphic or page layout program.
While Windows-created artwork is preferred, PC-compatible Macintosh files may be accepted.
Please specify the file name to be printed and include the fonts and links used in creating the
file.

A color proof must accompany artwork. For black and white logos, images must be set to
grayscale or bitmap.

No photocopies, camera-ready art, film, tear-sheets from previously printed artwork, or faxes
will be accepted.

TERMS AND CONDITIONS

By sponsoring an event at the California/Nevada Cre  dit Union Leagues’ (CCUL/NCUL) Annual
Meeting and Conference or the PAC Golf Tournament,  the “Sponsor” agrees to the following
terms and conditions.

1.

2.

© N

The acceptance of sponsorship is based upon social, professional, ethical, and legal
considerations.

CCUL/NCUL reserves the right to unilaterally reject or cancel any sponsorships that are
deemed not to be in the best interest of CCUL/NCUL, its members, and consumers.

Sponsors are jointly and severally liable for all content (including text representation and
illustration) of the logo printed. Sponsors shall indemnify and hold harmless CCUL/NCUL from
and against any and all claims, demands, actions, judgments, costs, damages, expenses and
liabilities inclusive of attorney fees and court costs arising out of or in connection with Sponsor’s
log. CCUL/NCUL shall not be responsible for any direct or indirect damages to Sponsor arising
out of this agreement.

Sponsorships do not constitute endorsements by CCUL/NCUL.

CCUL/NCUL reserves the right, in its sole and absolute discretion, to position logos anywhere
on the publication.

While every effort is made to assure the timely release of the publication, CCUL/NCUL is not
liable for printing or publishing delays.

CCUL shall not be responsible for any typographical or printing errors.

This Agreement contains the entire agreement of the parties; this Agreement supersedes any
agreement Advertisers may have among themselves or that is submitted with any Advertiser’s
artwork or advertising copy.

Send Artwork to: Traci Miller Olszowy, Membership Development Manager

California Credit Union League
PO Box 3000

Rancho Cucamonga, CA 91729
800.472.1702 x 3226
tracio@ccul.org
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EXHIBIT HALL RULES & REGULATIONS

1) TRADE SHOW SPONSORSHIP AND MANAGEMENT: The Event is produced by and is under the
exclusive ownership and control of the California League Services Corp. (“CLSC”). CLSC will provide
event management and attendance promotion. In addition, Exhibitor acknowledges that CLSC and the
event site does not maintain insurance covering Exhibitor’s property, and that it is the sole responsibility of
the Exhibitor to obtain business interruption and property damage insurance covering such losses by the
Exhibitor.

2) CONTRACT FOR EXHIBIT SPACE: Exhibitors wishing to contract for exhibit space must sign the
Exhibitor Participation Form and tender payment in full. Acceptance by CLSC of the signed document
constitutes a tentative contract for rental of an assigned exhibit space. Failure to occupy the assigned
exhibit space shall not relieve any Exhibitor of the obligation to pay the full Exhibit Fee. Each Exhibitor
MUST be registered for the conference and pay the Exhibit Fee in accordance with Rule #4 below.

3) ASSIGNMENT OF EXHIBIT SPACE: Allocation of available exhibit space will be made on a first come,
first served basis. CLSC will make a reasonable effort to assign exhibit space based upon the preferences
indicated by Exhibitor on the Exhibitor Participation Form; however, CLSC does not guarantee that any
particular exhibit space will be assigned to a given Exhibitor, and all exhibit space will be ultimately
assigned at the sole discretion of CLSC. Exhibitors may only display products and/or information in the
assigned exhibit space. An exhibit space is NOT to be considered definite until a confirmation letter
containing the assigned exhibit space is received by the Exhibitor. No space will be held via phone calls or
email. Confirmation letters will be sent within five (5) working days of receipt of Exhibitor Participation
Form with payment.

4) EXHIBIT FEE: The Exhibitor Participation Form MUST be accompanied by payment in full. Full payment
of the applicable Exhibit Fee must be received by CLSC no later than thirty (30) days prior to the first day
when the Exhibit Hall is scheduled to open. The exhibit space reserved for the Exhibitor will be released
and any sums already paid may be retained by CLSC as liquidated damages for Exhibitor’s failure to
complete timely payment.

5) CANCELLATION POLICY: Cancellations MUST be made in writing. In the event of such cancellation,
CLSC agrees to return to Exhibitor any rental fees paid by it to CLSC, minus a $50 cancellation fee per
booth. No refunds will be made after the deadline as stated in Exhibitor Information.

6) EXHIBIT SPACE SET-UP AND FORFEITURE: At least ten (10) days prior to the Event, Exhibitors will be
furnished, via email, information concerning the time at which Exhibitors will be given access to the
exhibit space for purposes of set-up. All displays must be set-up, completed and in place no later than the
deadline previously stated in the Exhibitor Information. Any reserved exhibit space which remains
unoccupied at that time will be deemed forfeited and may be re-rented, reassigned, or otherwise used at
the sole discretion of CLSC. This clause shall not affect the obligation of Exhibitor to pay the full Exhibit
Fee as provided in Rule #4 above, and CLSC may retain as liquidated damages the whole Exhibit Fee
received for any exhibit space not used.

7) CONCLUSION OF EVENT: Each Exhibitor will be notified of the conclusion time of the Event. Exhibitors
may begin dismantling or packing exhibit equipment no sooner than 10 minutes after the Event officially
concludes. Exhibitors must be out of the Event area within three (3) hours after the Event officially
concludes. Should an Exhibitor begin breaking down prior to the conclusion of the event, they may be
subject to a fine up to 50% of their exhibit booth fee.
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EXHIBIT HALL RULES & REGULATIONS

8) CANCELLATION OF EVENT: The performance of this Agreement by CLSC is subject to acts of God,
government regulations, disaster, civil disorders, public health advisories, epidemics, terrorist acts or
threats of terrorist acts, emergencies, or any other circumstance beyond the control of CLSC, including
but not limited to power failure/blackout, any of which make it illegal or impossible to provide the facilities
and/or services contemplated. It is provided that this Agreement may be terminated by CLSC for any one
or more of such reasons.

9) EXHIBITOR CONTACT PERSON: Exhibitor shall designate at least one (1) contact person in the
Exhibitor Participation Form with authorization to enter into such contracts as necessary for the installation
and removal of displays and the provision of services for which the Exhibitor will be responsible. If exhibit
space has been rented, at least one (1) such contact person must be present at the exhibit space during
all Event hours.

10) CONFERENCE REGISTRATIONS INCLUDED WITH BOOTH SPACE: No more than two (2) registrations will be
permitted for each Exhibit Booth Fee paid. Any additional person(s) on the premises on behalf of Exhibitor will be
required to pay the registration fee determined for additional Exhibitors. Individuals registered as GUESTS may not
act as representatives of the company within the exhibit hall or at any conference events or venues. Registered
participants are entitled to attend conference functions as specified in conference registration materials.

11) APPROPRIATENESS OF EXHIBITS: CLSC reserves the right to judge the appropriateness of any display and/or
the conduct of Exhibitor's employees or agents while on the Event premises, and to decline to permit the Exhibitor to
conduct or maintain a display if, in the sole judgment of the Trade Show Manager or CLSC officials, said display or
conduct shall in any respect be deemed unsuitable. This reservation relates to persons, conduct, the display of
articles or merchandise, souvenirs, catalogs printed matter, and any and all other things, without limitation, that
which might negatively affect the character of the conference and/or Event. Exhibitor shall be responsible for
ensuring that all persons present on its behalf adhere to proper business etiquette.

12) EXHIBIT SPACE AND DISPLAY RESTRICTIONS: All displays, including but not limited to signs, the
distribution of circulars, publications, advertising matter and promotional giveaways may be distributed only within
the exhibit space assigned. All activities, including but not limited to any interviews, lectures, conferences,
distribution of literature, promotional giveaways, or any type of activity, shall be conducted exclusively inside the
assigned exhibit space. Nothing shall be posted or otherwise attached to walls, floors or other parts of the building or
furniture, and displays will not be permitted to intrude into or over aisles. The aisles and other spaces on the Event
premises not rented to Exhibitors shall be under the exclusive control of CLSC. Standing in aisles or in front of
displays of other Exhibitors for advertising purposes is strictly prohibited. Interruption or solicitation of prospective
clients from another Exhibitor’s display is strictly prohibited.

13) CONFLICTING ACTIVITIES: Exhibitors shall not permit, conduct or participate in activities that would take
attendees from official functions of the conference or Event during conference hours. Limited distribution of any
promotional material, handouts, or giveaways may be conducted with the prior approval of CLSC, but in no event
should attendees be taken from the primary purpose of the conference. This restriction applies to exhibits in meeting
and sleeping rooms, including hospitality suites, or any location on hotel premises. Exhibitors shall not take literature,
samples or gifts, or register for door prizes from other Exhibitors, nor shall Exhibitors visit another Exhibitors’
hospitality functions, without that other Exhibitor's express permission. Exhibitors shall refrain from any act that may
interfere with another Exhibitor’s advertising efforts.

14) PROJECTION OF PICTURES: The exhibit space assigned must be able to contain within its outside
measurements a reasonably anticipated audience if projected pictures (motion pictures, video, slides, etc.) and
demonstrations are shown in the exhibit space. Any activity that results in the obstruction of aisles or interferes with
access to other exhibit space shall be suspended for any period of time specified by the Trade Show Manager.

15) SOUND LEVELS: All sounds, music and other noises must be kept at sufficiently low levels so as not to disturb
other Exhibitors. Public address systems, broadcasts, and other devices used only to attract attention by sound are
prohibited. The Trade Show Manager reserves the right to turn off the electricity supply of any Exhibitor who violates
this rule.
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EXHIBIT HALL RULES & REGULATIONS

16) OFFICIAL DECORATOR: Exhibitors will be notified of the official decorator for the Event. Exhibitors shall
arrange with the official decorator for the rental of all decorations other than that provided with booth space. The
official decorator or the Trade Show Manager shall furnish the decorator’s website link or information on additional
equipment and furnishings to each Exhibitor via email notification to the Show Contact of record.

17) SPECIAL RESTRICTIONS: Exhibitors are prohibited from conducting direct sales, taking orders, or conducting
other activities equivalent to making a contract on the Event premises. All samples or giveaways must be
distributed from the Exhibitor's own exhibit space. Exhibitors who use models or mannequins are responsible for
ensuring that their appearance and manner are not offensive, and the Trade Show Manager will have sole
discretion to make determinations on this matter. Prize drawings must be conducted through CLSC in
accordance with drawing rules or guidelines established for the Event. Any and all prizes to be distributed by means
of a drawing shall be awarded based on a random selection from qualified contestants.

18) SHARING AND SUBLETTING: Exhibitor agrees not to assign or sublet the whole or any portion of the assigned
exhibit space. Two Exhibitors may, upon advance application to the Trade Show Manager, be permitted to share a
single exhibit space. For any exhibit space so shared, there will be a fifty percent (50%) charge added to the booth
Rental Fee for the exhibit space.

19) SOLICITATION BY NON-EXHIBITORS: Persons not affiliated with a registered Exhibitor pursuant to a signed
Exhibitor Participation Form are prohibited from posting any displays or distributing any catalogs, merchandise,
printed matter, souvenirs or the like within the Event premises, meeting facilities, or hospitality suites.

20) SHIPPING: Exhibitor shall ship, at his or her own risk and expense, all property to be exhibited. All shipments must
be prepaid. The Trade Show Manager will make available on the CCUL web site, any further information
approximately 30 days prior to the Event. Specific questions may be directed to the Trade Show Manager.

21) FIRE REGULATIONS: All decorations, signs, banners, or other similar material generally considered to be easily
ignited shall be flame retarded to the satisfaction of the applicable fire department. Aisles and exits shall be kept
clean, clear and free of obstruction. Exhibitor shall at all times abide by applicable health and safety regulations.

22) RESPONSIBILITY: It is the responsibility of Exhibitor to be fully familiar with these rules and to comply with same.
It is the further responsibility of Exhibitor to ensure that each individual in any way associated with Exhibitor on the
Event premises or attending the conference is also familiar with these rules and complies with same. For purposes
of compliance with these Exhibit Rules, the term Exhibitor” shall also include any and all persons in any way
associated with Exhibitor, including but not limited to any employee, agent, representative, affiliate, independent
contractor, or any other person or entity who may be on the Event premises or attending the conference at the
request or on behalf of Exhibitor.

23) LIABILITY: Exhibitor shall indemnify and hold CLSC harmless from any claim, liability, loss, damage, cost,
expense including reasonable attorneys’ fees, award, fine or judgment with respect to or arising out of Exhibitor’s
use of the exhibit space. This includes, without limitation, any such claims, liability, loss damage, cost, expense,
award, fine or judgment arising by reason of death or bodily injury to persons, injury to property arising by reason of
Exhibitor’s negligent act, regardless of whether such act is active or passive. Exhibitor shall not, however, be
obligated to indemnify CLSC with respect to losses caused by the willful misconduct of CLSC, its agents or
employees.

24) INSURANCE: Exhibitor shall, at own expense, obtain liability insurance sufficient to cover persons and property
from loss by fire, theft, accident or other cause. Said policy shall be placed with a reputable insurance carrier and
shall be in a minimum amount of one million dollars ($1,000,000.00) for each occurrence.

25) EXCLUSIVE CONTROL: The Trade Show Manager shall have exclusive control over Event admission and
operational policies. These rules are established for the mutual benefit and protection of CLSC and Exhibitor. The
Trade Show Manager reserves the right to make such changes in the time schedule or in the general plan of the
Event as deemed necessary. Exhibitor shall conform to the rules of the hotel or other facility in which the
conference and Event are being held.

26) PENALTY FOR VIOLATION: It is the responsibility of Exhibitor to ensure that these rules are followed. Failure to
do so may result in Exhibitor’s suspension from this and future CCUL conferences and functions.

23



UNION REGULATIONS FOR EXHIBITS

UNION JURISDICTIONS

You may appreciate knowing in advance that union labor may be required for certain aspects of
your exhibit handling. To help you understand the jurisdiction the various unions have, please read
the following:

DISPLAY LABOR

By definition, the installation or dismantling of exhibits which requires the use of hand tools, or
takes one person more than 30 minutes, or exceeds ten feet in any direction, falls within the
jurisdiction of the Local 510 of the Sign Display and Crafts Union. You can handle and set out the
products you manufacture; however, all background materials - display boards, backdrops, stands
- anything the products are displayed upon, attached to, or made part of, and laying of floor tile and
carpets must be installed by union labor. Labor can be ordered in advance from the official show
decorator.

MATERIAL HANDLING

The Teamsters Union Local 85 has jurisdiction over all unloading and reloading of materials. The
Union also has jurisdiction over the operation of all material handling equipment — this includes all
dollies and hand trucks. You may hand carry only what you can manage by yourself (one person)
in one trip, using no equipment. Since hand carried materials may not come through the freight
entrance, show management will designate a specific entrance for hand carried items. Current
union jurisdiction precludes hotel personnel from delivering material to exhibit booths.

TIPPING

The show decorator requests that exhibitors do not tip their employees. They are paid an excellent
wage scale denoting a professional status, and we believe that tipping is not necessary. This
applies to all employees. Any request for such should be brought to the attention of the Trade
Show Manager.

SAFETY

Standing on chairs, tables or other rental furniture is prohibited. This furniture is not engineered to
support your standing weight. Freeman cannot be responsible for injuries or falls caused by
improper use of this furniture. If assistance is required in assembling your booth, please order
labor on the Display Labor order form and the necessary ladders and tools will be provided.

IN GENERAL

Craftsmen at all levels are instructed to refrain from expressing any grievances or directly
challenging the practices of any exhibitor. All questions arising with regard to the Union's
jurisdiction or practices must be directed to the Trade Show Manager.
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